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Dear Mr, Ms,

It is exciting to see how many new knowledge for meetings is becoming available on an almost daily basis.

We receive about one hundred topics each week which we scan for applicable knowledge for you. Some of those innovations and research findings are included in this e-mail that just shows you the tip of the knowledgebase-iceberg that the Meeting Support Institute is building for our industry. If you organize a meeting or a conference, this is where you will find knowledge and tools to improve the learning, the networking and the motivation of your meeting. Sometimes a no-cost concept, sometimes fabulous high-tech and sometimes practical knowledge that make you the go-to person for meeting design.

The possibilities are only limited by our imagination, we have a wide and open horizon, which is why the new name for this newsletter “meetings horizon” is accepted by the advisory board of the Meeting Support Institute. 
This and other interesting innovations may help us see the trends, and will make you the knowledgeable person that people will listen to.

Enjoy the ride! 

Kind regards,
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Maarten Vanneste
President, MSI 

April  2009 - Newsletter overview:

	· Color Marketing Group
· "Sixth Sense," game-changing wearable tech
· David Merrill: Siftables, the toy blockx that think
· A Video Interview with the CEO of MPI and others
· How Brain remembers single events
· Aromatherapy Scent and Psyche
· Aromatherapy and the Mind
 
	· Brain Activity Predicts People's Choices
· Visual Learners Convert Words to Pictures 

· Structure more effective In High School 

· Touch connects between sight & Hearing
· Crossroads Paris
· More …
· From our members
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	Color Marketing Group

Color Marketing Group, founded in 1962, is a not-for-profit, international Association whose members, located in more than 20 countries, forecast Color Directions® 19 months or more in advance for all manufactured products and services. 

Read more
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	Sixth Sense," game-changing wearable tech
This demo from Pattie Maes' lab at MIT, spearheaded by Pranav Mistry, was the buzz of TED -- and now the web. It's a device that enables a profound, data-rich interaction with our environment. 

Read more

	



	David Merrill: Siftables, the toy blocks that think
MIT grad student David Merrill demos Siftables -- cookie-sized, computerized tiles you can stack and shuffle in your hands. These future-toys can do math, play music, and talk to their friends, too. Is this the next thing in hands-on learning?  
Read more

	



	A video interview with the CEO of MPI & others on meeting industry
Have a look at the video interviews produced at MPI’s EMEC.

(Editorial Note: the video Includes Bruce MacMillan, CEO MPI, Elling Hamso and Maarten Vanneste.)

Read more
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	How Brain Remembers Single Events 
ScienceDaily (Mar. 19, 2009) — Single events account for many of our most vivid memories – a marriage proposal, a wedding toast, a baby’s birth. Until a recent UC Irvine discovery, however, scientists knew little about what happens inside the brain that allows you to remember such events.

Read more
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	BOOK: Aromatherapy Scent and Psyche
Summary: Contains background aromatherapy information, how olfaction (the sense of smell) works, and how aromatherapy can effect the emotions.
Aromatherapy Scent and Psyche is a fascinating 244-page text for the more serious student of aromatherapy.

Read more
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	BOOK: Aromatherapy and the Mind
Summary: Useful for those that wish to gain further background information and research regarding the psychological and emotional aspects of aromatherapy.
Somewhat more scientific in writing style than The Fragrant Mind, Aromatherapy and the Mind is a 242-page volume that will be of interest to those with an intermediate or advanced understanding of aromatherapy.

Read more
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	Brain Activity Predicts People's Choices

ScienceDaily (Mar. 28, 2009) — The activity in one brain structure can predict people's preferences, according to new research in the March 25 issue of The Journal of Neuroscience. The study shows that even when people rate options similarly, they will choose the one that causes more activation in the caudate nucleus, a brain region involved in anticipating reward.

Read more
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	Visual Learners Convert Words To Pictures In The Brain 

A University of Pennsylvania psychology study, using functional magnetic resonance imaging technology to scan the brain, reveals that people who consider themselves visual learners, as opposed to verbal learners, have a tendency to convert linguistically presented information into a visual mental representation.
The more strongly an individual identified with the visual cognitive style, the more that individual activated the visual cortex when reading words.

Read more
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	Structure More Effective In High School Science Classes

ScienceDaily (Mar. 28, 2009) — Self-led, self-structured inquiry may be the best method to train scientists at the college level and beyond, but it's not the ideal way for all high school students to prepare for college science.
That's according to findings of a study conducted by University of Virginia professor Robert Tai and Harvard University researcher Philip Sadler. Their study appears in this month's International Journal of Science Education.

Read more
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	Touch Helps Make The Connection Between Sight And Hearing

ScienceDaily (Mar. 25, 2009) — The sense of touch allows us to make a better connection between sight and hearing and therefore helps adults to learn to read. This is what has just been shown by the team of Édouard Gentaz, CNRS researcher at the Laboratoire de Psychologie et Neurocognition in Grenoble (CNRS/Université Pierre Mendès France de Grenoble/Université de Savoie).
These results, published March 16th in the journal PloS One, should improve learning methods, both for children learning to read and adults learning foreign languages.

Read more
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	CONFERENCE: Crossroads paris 14 -15 May 
Strategic Meetings Management is the Next Big Industry Trend 

Get the Information You Need at Crossroads Paris Conference & Expo


What is Crossroads Paris?
Crossroads Paris: the Paragon Business Travel Conference & Expo, to be held 
14-15 May, is developed by the Paragon Partnership – a global alliance of business travel associations – and its member organizations, representing the business travel industry in countries throughout Europe and around the world.
Read more

	
	More
· Accelerated Learning Course
· Michael Adams, Hospitality Design Magazine
· Education Technology Tradeshow ...
· Language of music really is universal, study finds
· Cognitive decline begins in late 20s, study suggests
· Scientists Discover Why A Low GI Meal Makes You Feel Full
· The Journal Psychology of Music
· The Fragrant Mind 

· Neuroscientists Identify Physiological Link between Trial and Error & Learning

	
	FROM OUR MEMBERS
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	Press Release – Shocklogic Global LTD
Shocklogic systems to manage 3rd Lausanne Congress on World Evangelization

Shocklogic Global Ltd has been appointed as systems supplier and event consultants to handle invited registrations for the 3rd Lausanne Congress on World Evangelization taking place in Cape Town, South Africa in 2010. Shocklogic will provide online registration management systems and support the Lausanne 2010 registration team from now until the event, taking place in October 2010. 

Shocklogic are a systems and services supplier of online event management solutions and support event organisers, associations and societies worldwide. For more information visit www.shocklogic.com or contact info@shocklogic.com.  



	If you would like to opt out of receiving this newsletter, please click here.


The Meeting Support Institute wishes to thank these sponsors
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